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EDITOR’S NOTE

travel
Tastemakers
week – the fashion industry
event where designers present their latest collections
to buyers and media. These buzzworthy
shows set the stage for what’s new,
what’s hot, and what’s not, and they
impact what you’ll be seeing – and wearing – in the next season.
As you hold this issue in your hands,
your travel advisor likely just returned
from this industry’s equivalent of fashion week: Virtuoso Travel Week, the
largest luxury travel trade show in the
world. Every year, thousands of industry executives gather in Las Vegas for a
jam-packed agenda of one-on-one
meetings and events that showcase
what’s new. From up-and-coming destinations to what’s happening with hotels, cruises, tours, and other offerings,
your advisor finds information, ideas,
and inspiration for where to go and what
to do next.
Virtuoso Life editors also attend the
show to learn the latest news worth featuring in our pages. What’s happening
in this issue? We check in with leading
fashion designers who lend their talents
to hotel design, shop New York’s Soho,
and find wardrobe suggestions for your
next trip.
Travel style is more than just what to
wear (though we do love that!) – it’s about
art and culture, architecture and design,
a state of mind. No matter where you go
or what you wear there, travel never goes
out of style – especially with a Virtuoso
advisor as your personal shopper.

EDITORIAL DIRECTOR
esrnka@virtuoso.com
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In Related News
When you travel, you help the economy –
and at the recent G-20 summit in Los
Cabos, Mexico, world leaders officially
heralded the importance of tourism
with this statement:
“We recognise the role of travel and
tourism as a vehicle for job creation,
economic growth, and development,
and, while recognising the sovereign
right of States to control the entry of
foreign nationals, we will work toward
developing travel facilitation initiatives
in support of job creation, quality work,
poverty reduction, and global growth.”  
So go ahead, book that next big trip
or three. It’s a win-win for you – and
the world.

➥ Watch a video about Virtuoso Travel Week, the largest luxury travel trade show in the world.
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Please contact your Virtuoso travel advisor to begin your journey at these Virtuoso preferred properties.
Asia Pacific The Hongta Hotel Europe Arion Resort & Spa · Blue Palace Resort & Spa
Convento do Espinheiro Hotel & Spa · Hotel Alfonso XIII · Hotel Bristol · Hotel Cala di Volpe · Hotel Danieli
Hotel Goldener Hirsch · Hotel Grande Bretagne · Hotel Imperial · Hotel Marqués de Riscal · Hotel Pitrizza
Hotel President Wilson · Hotel Pulitzer · Hotel Romazzino · Mystique · Santa Marina Resort & Villas
Schloss Fuschl Resort & Spa · The Gritti Palace · The Romanos · Turnberry Resort · Vedema Resort
Middle East Al Maha Desert Resort & Spa North America Hacienda Temozon · SLS Hotel at Beverly Hills
The Ballantyne · The Canyon Suites at The Phoenician · The Chatwal · The Joule · the Nines
The Phoenician · The Royal Hawaiian · THE US GRANT South America Hotel Paracas
San Cristobal Tower · Tambo del Inka Resort & Spa

©2012 Starwood Hotels & Resorts Worldwide, Inc. All Rights Reserved. Preferred Guest, SPG,
The Luxury Collection and their logos are the trademarks of Starwood Hotels & Resorts Worldwide, Inc., or its affiliates.

A Taste of
France

Celebrate the pleasures à table in Paris, Lyon and the villages of the Rhône.
This 10-day holiday features: two nights in Paris, TGV train travel in first class to
Lyon, a seven-night cruise on the Rhône aboard Tauck’s ms Swiss Emerald and
Beaujolais and Châteauneuf-du-Pape wine tastings at the source.
Reception & Dinner at Fouquet’s – the Parisian brasserie for
those in film, art and culture
A Day at Lenôtre’s L’École du Pavillon Élysée – one of Paris’
crème de la crème culinary institutions; learn tricks of the trade, how
to choose ingredients and how to make a perfect macaron
Dinner at L’Abbaye de Collonges – the restaurant created by the
father of modern French cuisine, Paul Bocuse, named “Chef of the
Century” in 2012 by the Culinary Institute of America
Tastings at Les Halles – inside Lyon’s historic indoor food market,
sample the sumptuous bounty of breads, cheeses, sausages and
wine with a local guide
Rhône Culinary Presentation – learn about the art of
exceptional cooking at a 3-Michelin-starred restaurant / cooking
school, along with a wine and cheese tasting that celebrates the
flavors of the Rhône

For reservations, please contact your Virtuoso Travel Specialist.
Tauck_VirtLifeAUS_Flpg_Sept2012.indd 1
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PaSSPORT
DESTINATIONS, TRENDS, CULTURE, AND STYLE

THE BLOWOUT LOOK
Seattle’s new Chihuly Garden and Glass exhibit at the foot of the city’s iconic Space Needle
holds the world’s largest display of glass artist Dale Chihuly’s sculptures. The career-spanning
collection features whimsical galleries and a fabulous outdoor garden of textural flower beds
and cypress, dogwood, and maple trees, from which alien-looking Technicolor “plants” sprout.
The light-filled glasshouse (inspired by Paris’ Sainte-Chapelle and London’s Crystal Palace)
provides the showstopper: a 30-metre-long red, persimmon, and amber piece that invites
you to lie down beneath it and snap colour-charged photos of swirling glass, Space Needle,
and sky. Afterward, don’t miss Collections Café, where you’ll find spruce plank walls, a
Northwest-inspired menu, and cool stuff Chihuly has collected since he was a kid – everything
from vintage radios to carnival chalkware. www.chihulygardenandglass.com.

Seattle Center’s Chihuly
Garden and Glass.
paSSpORT iS RepORTeD BY: ElainE GluSaC and lEE MaRShall
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PASSPORT
VIRGIN GALACTIC NEWS

JUST BACK FROM: FARNBOROUGH INTERNATIONAL AIRSHOW
Virtuoso CEO Matthew Upchurch and
his wife, Jessica, recently travelled to
London to attend one of the largest air
shows in the world. A full-scale model
of Virgin Galactic’s spaceship took centre
stage, and 200-plus future astronauts
and invited guests enjoyed VIP access
as part of this premier client perk. Here’s
his report.
describe the event.
“Virgin Galactic had a cool enclosure right in
the middle of the show. To the right was Qatar
Airways’ 787 Dreamliner; to the left was
Malaysia Airlines’ Airbus A380. In front of us
were all sorts of military aircraft. There were
admirals and generals and airline executives
and corporate buyers, and all those visitors
were taking pictures of us, Richard Branson,
and the spacecraft.
“Virgin Galactic guests had full credentials
to walk around the show. Richard and his
family arrived by helicopter just in time for
a press conference – which we got to attend –
on SpaceShipTwo’s powered test flights and
the unveiling of their satellite launch business.
Afterward, we had a private lunch.”

gO LIKE A PRO

what’s your takeaway?
“I’m more excited now than ever. I’m going to
have this experience, but to think about the effect
it will have on my children, my friends, my
profession … what is the ripple effect of putting
citizen astronauts into space?”
what’s next on your virgin Galactic
calendar?
“The Accredited Space Agent Forum in October at
Spaceport America. We’ll meet with the senior operations team to learn about the latest developments.”
what do you tell your friends?
“Book now! I feel so fortunate that I booked five
years ago because I’ve gotten to attend these
milestone events, meet other astronauts and Virgin
Galactic’s amazing people, and be a part of history.”

FuN FaCT:
To date, 528 people have travelled to space. at the
show, virgin Galactic announced that it had booked
its 529th client.

ZSOFia hElliNGEr:
New spa manager at Budapest’s 179-room Four Seasons
hotel Gresham palace.
Buda Or pEST?

“Definitely Pest. Buda is
calming and beautiful, but
Pest is the centre of cool with
restaurants, coffeehouses,
galleries, and bars everywhere.”

➥ learn about virgin Galactic’s Satellite
launch business.

FavOuriTE BaThhOuSE:

“gorgeous Széchenyi bath –
the outdoor pool is magical
when it’s snowing.”
Survival kiT:

“Bathing suit, towel, flip-flops,
and a good book.”
SkiN-CarE MuST-havE:

From left: richard Branson (middle) with
Matthew and Jessica upchurch, and the
SpaceShipTwo model.

“I always pack Omorovicza’s
Complexion Perfector (www.
bergdorfgoodman.com). It’s
the industry’s Swiss Army knife:
an antiaging cream, sunscreen,
concealer, and foundation.”

YOUR SHOT

“ThE pluNGE”
alex white, age 14
place: Cruising Antarctica
date: 25 December 2012
Forecast: Chilly, with a chance of shrieks
Need to know: “We vowed to swim in each
of the 31 countries we visited during our
year-long trip, so we couldn’t say no.”
Send your best travel shots to
VLeditors@virtuoso.com for a chance to be featured in Virtuoso Life.
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SiMply ridiCulOuS:

“fish pedicures! Since when
did tiny flesh-eating fish become
nail techs?”

OUT & ABOUT

ASK THE ADVISORS

ALL ABOARD

Holiday Hot Spots

Virtuoso travel advisors’ tips on where to take the clan.
“families should
consider South
africa this season: The rand
is still down,
and most safari properties
don’t increase
rates over
the holidays
(like a lot
of resorts do). royal
Malewane adjoins kruger national Park,

Two new itineraries on the Venice
Simplon-Orient-Express link
Venice and Stockholm for the first time.
The eight-day trips include five nights in
hotels and two nights aboard the restored
art deco, 150-passenger train. Guests can
watch the passing scenery through Italy,
Austria, Switzerland, Germany, Denmark,
and Sweden from the convivial bar car,
three dining cars, and private cabins
where stewards serve breakfast daily.
Departures: 6 and 10 April 2013.

allows kids of all ages, and has great
family suites – or you could take over its
12-person Africa house.”
– Ansley Thomas, Atlanta, Georgia
“Costa rica is ideal for beaches, soft
adventure, and wildlife – especially
november through January, when the
weather’s at its best. hotel punta
islita’s two- to four-bedroom villas overlook the Paciﬁc and make a great nicoya
Peninsula base.”
– Leslie Bryant, Beverly Hills, California

PLANE TALK
1

SPEED GATING

from bets to stage sets, bigger is always
better in Las Vegas. At McCarran
international airport’s new 176,516
square metre Terminal 3, it’s quicker too,
with amenities such as 14 new gates
automated for self-boarding.
2

SCREEN TIME

Already home to a golf course, rooftop
deck, and Chinese medicine shops, hong
kong international airport now boasts
the world’s only airport iMax theatre.

1

Terminal 2’s 350-seat cinema shows
Hollywood blockbusters on a 13-by22-metre screen, equipped for 3-D films.
3

UP AND AWAY

lufthansa’s larger, quieter, and more fuelefficient Boeing 747-8 planes now link
frankfurt and Washington, D.C. The
german airline plans to launch four more
next-generation jets by October to service
Chicago and Los Angeles, as well as Delhi
and Bangalore, from its domestic hub.
Planes feature LED lighting that varies to

2

simulate daylight from sunrise to
sundown, increased headroom and larger
overhead bins, and, in the bi-level business
class, seats that convert to 2-metre
horizontal beds.
4

FAMILY AFFAIR

Turkish airlines recently saluted its staff
by decorating a Boeing 737-800 in
portraits of more than 17,000 employees.
The nose-to-tail photomontage took
four months to create and will fly globally
through next March.

3

4
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PASSPORT
GO GREEN

Making the world a better place,
one trip at a time.
World Wildlife Fund calls Namibia’s community-based program of converting poachers into protectors (resulting in a dramatic rebound in lions, rhinos,
cheetahs, and other big game) “Africa’s greatest wildlife recovery story.”
Wilderness Safaris, which played an important role in the project’s success
along with local conservancies, can introduce you to key players from the indigenous Himba on a 13-day safari that pursues rare wildlife across the desert
and includes hiking in Damaraland, game drives to the Sossusvlei dunes, and
light-impact quad-biking near the Cunene River.

Modern-day beanstalk,
Bosco Verticale.

Hertz continues to drive the green economy forward: In addition to being the
first major car rental company to offer an environmentally friendly collection, it
now sponsors a host of eco-initiatives, such as on-demand car sharing and
an electric vehicle fleet in the U.S., Europe, and China.
“We believe that convenient rental access to electric
Bosco
vehicles will help demystify them,” says Joy
Verticale, an
Lehman, Hertz global sustainability manager.
office and apartment
complex in Milan, envisions
Australia held the first World Congress on
a greener urban future with the
Ecotourism in 1991 and two years later
world’s first vertical forest. Schedbecame the first country to commit sizuled for completion next year, the
able funding (US $10 million) to developing
buildings feature exterior walls that
a national ecotourism strategy. Now they
nurture more than 700 trees and
are at it again with the recent announce5,000 shrubs to filter air pollument of the largest marine reserve
tion and create green space
network on the planet, covering more than
using gray water.
2.6 million square kilometres from the Great
Barrier Reef to the Coral Sea and beyond.

HERE, THE MENU CHANGES
DAILY, THE GRANITE MOUNTAINS
CHANGE NIGHTLY AND OUR
GUESTS CHANGE FOREVER.

Something happens when you arrive at
Saﬃre Freycinet.
Itʼs like nature stops, holds out its arms and
envelopes you. And it is a magical host. It puts on
a show here every night as the sun sinks behind
pink granite mountains. It lays out white sandy
beaches to wander along, and lapping blue water
to lick at your feet. And it collaborated with us to
build the most spectacular, yet unassuming luxury
lodge in the country. Inside are twenty completely
private and incredibly appointed rooms and our
uncompromising service. Thereʼs an internationally
renowned chef preparing your meals and a day spa
that will make you forget what day it actually is.
Outside are activities and adventures that will stir
your soul and make you breathe again.
Saﬃre Freycinet will be one of the most memorable
and diﬀerent experiences you will have.
And afterwards, youʼll realise youʼre diﬀerent too.
For reservations, please contact your Virtuoso
travel advisor.

21218

Wish you were here...
Why not escape to one of Sir Richard Branson’s private retreats?

Discover Ulusaba, Sir Richard Branson’s private game reserve
in South Africa. Look out for our free night offer available
during selected dates.
Or if you’re looking for a holiday season break, why not celebrate
Christmas spotting the Big 5 in the bush, or ring in the New Year
under the stars.

CALL YOUR VIRTUOSO TRAVEL SPECIALIST FOR RESERVATIONS

SUITE TALK

This issue:

Florence,
Italy

Ultimate upgrade
Inside Virtuoso’s splurge-worthy suites.

Blue-blooded pedigree:
One-of-a-kind antiques fill the Royal Suites.

Designed with Medici princes in mind, the 84-square-metre Royal Suites at the year-old St. Regis Florence channel the
Renaissance with period furniture, framed oil paintings, decorative wood columns, and elaborate brocade bed canopies.
Even modern conveniences such as deep soaking tubs evoke a sense of grandeur in the one-bedroom suites, two of 100
rooms at the palazzo-turned-hotel. Balconies above the Arno River offer fittingly commanding views of the republic below.

To shuttle guests to and fro, all 44 St. Regis and 80 Luxury Collection hotels worldwide now stable
Bentley fleets.

Swiss Bliss

It’s been a century since a luxury hotel has opened
in Switzerland’s chic ski town Gstaad – a dry
spell The Alpina Gstaad ends on 1 December.
Locally quarried limestone, reclaimed 100-year-old wood,
and a Bernese-style slate roof with multiple dormers and
peaks give the US$337 million newcomer a been-here-ages
look. Guests at the five-acre hilltop property can choose
from 56 balconied rooms and entertainment such as a private
cinema and three restaurants that include a Swiss stübli
(pub) and a branch of New York’s popular Japanese spot
Megu. Making a literal splash: an outdoor pool and, in the
1997-square-metre Six Senses Spa, a 26-metre lap pool.
NEW
HOTEL
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The talk of Gstaad.

Clockwise from left:
Tosca restaurant, the
pool, and a suite’s living
room and kitchen.

CERTIFIED
SUPER
TUSCAN
Virtuoso Life checks into the
region’s newest arrival.
By LEE MARSHALL

Housed in a castle dating
NEW
HOTEL

to the tenth century, Tuscany’s
new 41-suite Castello di Casole
resort dominates a swath of tranquil oliveand cypress-clad countryside well placed for
day trips to Siena, Florence, San Gimignano,
and Chianti vineyards. The 1960s home of
film director Luchino Visconti sits at the
centre of a 4,200-acre private estate with
vineyards, a hunting reserve, an infinity pool
with spectacular sunset views, and a spa.
Contemporary fabrics and bathroom fittings
contrast nicely with country details such as
exposed ceiling beams, terra-cotta floor tiles,
and cast-iron beds made by local artisans, and
two restaurants provide sustenance: Tosca,
unrepentantly high-end Italian, and Pazzia,
an attractive all-day pizzeria/trattoria. Stylish
little Bar Visconti pays homage to the director
with a retro feel and black-and-white
photographs of him filming and off duty.

seven reasons to take on Tuscany from here
1

Executive chef Daniele Sera’s
flamboyant Ristorante Tosca: If he’s
serving his warm-frozen praline iced
parfait cantuccio – a playful twist on
a classic Tuscan biscotti– indulge.

5

Unlike many Tuscan hotels, the
resort stays open all year. Autumn
and winter highlights include the
November olive harvest, truffle
hunting, and head gamekeeper Paolo
Bagnoli’s wild boar hunts.

2

Complimentary Wi-Fi and
water and soft drinks in the
minibars – a refreshing perk at
hotels these days.

6

Housed in a series of brick-vaulted
cellar rooms, Essere Spa offers
treatments based on local ingredients such as olive oil and rosemary.

3

Pillow-top king beds (a rarity
in Italy).
Castello’s village layout makes it a
good family option, as do its pizzamaking courses for kids.
4

7

English is the default staff
language (not so at some country
estates) – charming or not, it makes
for a hassle-free holiday, and service
is unfailingly professional.
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INTERVIEW

Living the
Virtuoso Life
It’s getting Hotter in here: Erhard Hotter’s travel advisor
puts on the perfect party. Interviewed by David Hochman

A

s an Asia-based
international
hotelier and
businessman,
Erhard Hotter knows great
trips start with great planning. For his 70th birthday
last year, Hotter worked for
months with Virtuoso travel
advisors Andre (“Andi”) and
Anne Maree von Zeppelin
in Queensland, Australia,
to coordinate an elaborate
weeklong birthday bash in
Russia for a few of his closest friends.

Q&A

How many
people
travelled
to Russia
with you?

Did you call restaurants
and say, “Table for three
dozen, please?”

“Ha! That’s where my
travel advisors earned their
stripes. Together, we organised every meal, every tour,
every hotel room. We had
private rooms everywhere,
private entertainment, our
own security, and wonderful
food. It was incredible – and
also very expensive – but I’ll

12
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From left: Hotter (middle) celebrates
with friends and the Hermitage
Museum’s Winter Palace.

(WINTER PALACE) Giovanni Simeone/SIME/eStock Photo

“A few
couples
dropped in and out, but in all
we had 36 people from various parts of the world. It took
a lot of coordinating.”

“Saint Petersburg’s Grand
Hotel Europe adds lashings
of caviar to their breakfast buffet – an experience well worth
the price. If you’re not staying
there, skip breakfast at your
hotel or cruise ship.”
– Erhard Hotter

(PETERHOF PALACE) Bruno Cossa/SIME/eStock Photo

never forget it. Just having
the museums to ourselves
was priceless.”
You had museums
to yourselves?
“We had access to all the
facilities – museums, palaces, landmarks – before
opening hours. When you’re
travelling with a big group
like that, you don’t want to
lose anybody, so it really
made a difference.”
At 70, is travel
changing for you?
“Yes and no. What matters

Peterhof Palace’s Grand Cascade
and (right) Hotter’s birthday dinner
at the Grand Hotel Europe.

more is knowing in advance
what’s going to happen when
I arrive – even though there
are sometimes last-minute
glitches. I like knowing that
my guide, my driver, my
room, and my itinerary will all
be in place, and wherever I
stay, I want the best local
connections. At this stage, I
am beyond ‘winging it’ –
though I still like to leave time
for exploring.”
Tell us a few of your
favourite pre-Russia trips.
“Switzerland’s Jungfrau
Region in July. In Asia,

where I’ve lived on and off
for 16 years, I love the
islands off Malaysia,
especially Langkawi, and
eastern Malaysian towns
like Kuching, where you
still get a sense of traditional daily life. Vietnam is
exceptionally beautiful
and exciting. The food in
the Philippines is fantastic,
and everyone speaks
English. In Indonesia,
Bali, of course, but I’m
equally drawn to Java and
Sumatra for the variety of
food, the hotels, and the
exceptional service.”

WHere
NEXT?
“Nice and
Monte Carlo,
then Canada.”

What’s still on your
travel list?
“I haven’t been to Canada.
That’s a must. And I want to
see Eastern Europe – for its
history but also its fabulous
spas.”
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SIX SHIPS, SEVEN CONTINENTS,
INFINITE POSSIBILITIES

Luxurious Asia-Pacific Adventures
You are cordially invited to experience
the extraordinary. The World of Silversea.

LET SILVERSEA ESCORT YOU IN EXQUISITE STYLE
to the must-see destinations of Australia, New Zealand and
Southeast Asia. Beyond the typical tourist sites, Silversea’s intimate
Silver Shadow, with only up to 382 guests, can take you to places
truly exotic, well off the beaten path.

DAYS

VOYAGE

EMBARK/DISEMBARK

• Intimate ship, Silver Shadow, with only
382 guests
• All ocean-view suites, over 85% with
private verandas
• Butler service for every suite,
every guest

VIRTUOSO VOYAGER CLUB SAILINGS
DATE

A WORLD OF INCLUSIONS

BEST AVAILABLE FARE

2 Dec 2012

9

3235

Singapore to Hong Kong

us$5,399

4 Jan 2013

14

3301

Sydney to Auckland

us$6,999

1 Feb 2013

14

3303

Sydney to Bali (Benoa)

us$5,999

15 Mar 2013

7

3307

Roundtrip Singapore

us$3,299

2 Apr 2013

9

3309

Hong Kong to Singapore

us$4,499

22 Apr 2013

14

3311

Hong Kong to Tokyo

us$5,999

• Complimentary wine, champagne
and spirits
• In-suite bar with your beverage choices
• Open-seating restaurant with menu
selections by Relais & Châteaux
• A choice of speciality restaurants
• Included gratuities

Venetian Society guests enjoy an additional 5% savings

UP TO

us$1,500

ONBOARD
SPENDING
CREDIT
PER SUITE

ONBOARD SPENDING
OPTIONS INCLUDE
• Spa treatments
• Specialty restaurants
• Premium spirits and
rare vintages from the
Connoisseur’s List
• Silver Shore excursions
(none are excluded)
• Boutique purchases
• Internet packages
• Laundry service
• Personal fitness training
• Direct-dial phone calls

For more information or to book your ocean view suite on Silversea’s worldwide
voyages or Expedition voyages please contact your Virtuoso Travel Specialist.

Fares are based on double occupancy, are correct
at time of going to print and may rise as the sailing
date approaches. Terms & Conditions apply.

PHOTO CREDIT
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The contents of every suitcase tell a story, from breezy beachwear bound for
the sands of the Maldives to a faux-fur hot water bottle destined for Saint-Moritz.
Truth be told, for some of us, part of the anticipation of a grand getaway
is getting in a little pre-trip shopping. We’ve rounded up the journeys and the looks
to inspire your next packing list – wherever you’re going. BY MARIKA CAIN
photography: Chris Plavidal Market editors: Maya Judd and Jacqui Spielman Styling: Heidi Adams

Dror for Tumi expandable carry-on, www.tumi.com. In the suitcase:
Yellow Helmut Lang dress, www.helmutlang.com; Theory top, www.theory.com;
Matta pouch, www.mattany.com. Tumi Bedford Stamford Weekender. At right:
Paul Smith sunglasses, www.oliverpeoples.com; The Sak cosmetic bag, www.amazon.com;
Theory sweater; White + Warren cashmere wrap, www.whiteandwarren.com
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SUIT
UP

A stay in the Maldives invites
barefoot glamour.
THE TRIP
Scientific fact: The fabulousness of a beach – and
a beach wardrobe – increases in proportion to its
distance from your house. Case in point: the Maldives,
the Indian Ocean archipelago of 1,190 mostly uninhabited islands. White coral sand and pool-blue water lure
divers, surfers, and beach connoisseurs to resorts
such as Taj Exotica, where 64 villas fan out along
a wisp of an island in a 200-acre lagoon.

THE highlights
BIG DILEMMA: Beach villa with plunge pool and
outdoor shower in a private garden? Or overwater
lagoon suite with a pool and sand-filled deck suspended over the ocean? The road to relaxation is
paved with tough calls.
SELF-SERVE SEAFOOD: Hook a red snapper or
skipjack tuna on an evening fishing excursion aboard
a traditional Maldivian dhoni (wooden sailing boat),
and a hotel chef will prepare it for your lunch the
following day.
FEEL-GOOD FACTOR: In a nation under threat from
rising sea levels, every effort at environmentalism
counts. Taj Exotica harvests rainwater and bottles
it on-site, landscapes with endemic species that
don’t require extra water, and operates an ecofriendly dive centre.

18
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Clockwise from top: Taj
Exotica from above, the
Taj’s Rehendi Villa, the
Maldives, and a dhoni.

THE LOOK

Oliver Peoples sunglasses,
www.oliverpeoples.com

Albertus Swanepoel hat,
www.albertusswanepoel.com

Devon Leigh 18-karat
gold earrings, www.
amazon.com

Dinosaur Designs
bangles, www.
dinosaurdesigns.com.au

Matta purse, www.
mattany.com

OndadeMar
swimsuit, www.
ondademar.com

(iSlandS) dOMiniC SanSOni/alaMy,
(BOaT) aTlanTidE PhOTOTRaVEl/CORBiS

Jean-Michel Cazabat sandals, www.
amazon.com

Priti NYC nail polishes,
www.pritinyc.com

Calypso St. Barth
caftan, www.calypso
stbarth.com
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SNOW
BOUND
A Saint-Moritz getaway calls for
sparkling style.

THE TRIP
For a slopeside holiday that leaves no stop unpulled, it
has to be Saint-Moritz. Whether you’re schussing down
from Piz Nair’s 3,048-metre peak or plunging into the
après-ski scene, lay your head at the Carlton Hotel
St. Moritz, where all 60 junior suites and suites
look out across Lake Saint-Moritz and a new top-floor
Carlton Penthouse has five terraces and balconies for
360-degree alpine views.

THE highlights
FIRST TRACKS: Early birds can hop a gondola at 7:45
AM for a bracing, uncrowded run at Corviglia – a threeminute drive from the hotel.
LAST CALL: Cosy up with a snifter of something
velvety the way nature intended: in an over-the-top
outfit snuggled in front of one of the Carlton Bar’s
two open fires.
ALPENGLOW: The blingiest bath on offer at the hotel’s
nearly 1,208-square-metre spa: the Gold Temptation, a
20-minute soak imbued with 23-karat gold leaf.
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THE LOOK
Sorrelli earrings, www.
amazon.com

Lacoste sweater, www.
lacoste.com

Albertus Swanepoel hat,
www.albertus
swanepoel.com

Smith goggles, www.
smithoptics.com

The Carlton’s terrace,
Saint-Moritz, and the
annual white Turf race.

Echo Touch
gloves, www.
thebirch
store.com

(SainT-MORiTZ) SiME/ESTOCK PhOTO,
(hORSES) ROMilly lOCKyER/GETTy iMaGES

Theory
pants,
www.theory.
com

Moore and Moore
hot water bottle,
www.mooreandmoore
textiles.com

Pajar faux fur boots,
www.pajar.com
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CASBAH
COOL
Chart a fashionable course
through Morocco.

THE TRIP
Live out a Talitha Getty fantasy during 12 days in Morocco with Absolute Travel. The private journey
begins in Marrakech and ends in Casablanca, with
forays into the High Atlas and the Sahara’s edge – and
Yves Saint Laurent’s former Marrakech haunt.

THE highlights
haute garden: Spend an afternoon in the cobalt
wonderland of Jardin Majorelle, the botanical garden
that French painter Jacques Majorelle created and the
late Yves Saint Laurent eventually bought. Amid the
palms, cactuses, and bamboo a memorial to the late
designer stands.
desert Stage: Cross the High Atlas Mountains to
Skoura, the wealthy oasis at the edge of the Sahara
with scenery straight from Lawrence of Arabia – literally: The casbah Aït-Ben-Haddou set the stage for parts
of the iconic film. Spend three nights at Dar Ahlam, a
nineteenth-century casbah hotel – with a swimming
pool and perfume parlor.
SLIPPER SHOPPING: Comb the market stalls of Fès’
ancient medina for babouches (leather slippers) –
they’re renowned as Morocco’s finest.
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Clockwise from top:
Jardin Majorelle,
babouches, Aït-BenHaddou, and Fès life.

THE LOOK

Paul Smith sunglasses,
www.oliver
peoples.com

Dori Csengeri earrings,
www.doricsengeri.com

Matta cashmere scarf,
www.mattany.com

Dinosaur Designs
necklace and
bracelet, www.
dinosaur
designs.com.au

(JaRdin MaJOREllE) MiChElE FalZOnE/aWl iMaGES,
(ShOES) SiME/ESTOCK PhOTO, (CaSTlE) GuEnTER ROSSEnBaCh/CORBiS,
(WOMEn) SiME/ESTOCK PhOTO

Medina Moroccanmade belt, www.the
birchstore.com

DV by Dolce Vita
wedges, www.
endless.com
Meredith Wendell bag,
212/228-4899
Cool Change jumpsuit,
www.calypsostbarth.com
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explore

This is cruising as it was meant to be — a world where virtually everything is included.
Aboard our six-star mid-sized fleet, expect gratifying luxuries. Anticipate the world’s most exotic destinations.
Indulge in world-class cuisine. Enjoy The Most Inclusive Luxury Cruise Experience™.
BALI TO AUCKLAND | DECEMBER 19, 2012 | 21 NIGHTS | Seven Seas Voyager
Fares from US$8,499 per person including US$6,300 Bonus Savings
LIMA TO BUENOS AIRES | JANUARY 21, 2013 | 24 NIGHTS | Seven Seas Mariner
Fares from US$14,999 per person including US$2,500 Bonus Savings
BUENOS AIRES TO RIO DE JANEIRO | FEBRUARY 14, 2013 | 12 NIGHTS | Seven Seas Mariner
Fares from US$8,749 per person including US$1,750 Bonus Savings
MUMBAI TO LUXOR | APRIL 18, 2013 | 16 NIGHTS | Seven Seas Voyager
FREE 3-Night Pre-Cruise Land Program to the Taj Mahal
— AND —
FREE 3-Night Post-Cruise Land Program in Luxor & Cairo
Fares from US$8,499 per person including US$3,800 Bonus Savings

Elegant Ships With All Ocean-View
Suites, Private Balconies and
No More Than 700 Guests

FOR RESERVATIONS
CALL YOUR VIRTUOSO TRAVEL ADVISOR

♦

Select Voyages Include:

♦

FREE Unlimited Shore Excursions

♦

FREE Luxury Hotel Package

♦

FREE Pre-Paid Gratuities

♦

FREE Unlimited Beverages Including

Voyager Club Host, Private Cocktail Reception
and Exclusive Shore Event
Offers expire September 30, 2012. December 19, 2012 fare is based on category H. January 21 and February 14, 2013 fares are based on
category G. April 18, 2013 fare is based on category F. Fares and offers listed are: in USD, per person, based on double occupancy, apply
to new bookings only, are capacity controlled, subject to availability, may not be combined with other offers and may be withdrawn at
any time without prior notice. Fares are based on published full brochure fares, may not have resulted in actual sales, and may remain in
effect after expiry. Fares may not include personal charges, optional facilities and services fees as defined in the terms and conditions of
the Guest Ticket Contract. Advertised fare includes government fees and taxes. Regent Seven Seas Cruises reserves the right to correct
errors or omissions and to change any and all fares, fees, and surcharges at any time. Complete terms and conditions may be found in
the Guest Ticket Contract at www.RSSC.com. Ships’ Registry: Bahamas ©2012 Regent Seven Seas Cruises.

Additional Bonus Savings of
US$6,300 Per Suite

Fine Wines and Premium Spirits
♦

FREE Open Bars and Lounges PLUS
In-Suite Mini-Bar Replenished Daily

Hotel C
Fashion designers turn their
discerning eyes toward hotels
to create catwalk-ready getaways.
By Ali Basye
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Couture
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ashion, Coco Chanel once said, does not exist in
dresses only. “Fashion is in the sky, in the street; fashion has to do with
ideas, the way we live, what is happening.” One can imagine, then, that
Mme. Chanel would’ve supported the current trend of fashion designers
turning from outfitting human forms to opening high-end hotels. Now
well-heeled travellers can not only dress in head-to-toe Giorgio Armani, they can
also lounge on a chaise he personally selected, in a room painted in his signature
colours and swathed in his preferred fabrics, sipping the prosecco he deems di qualità
superiore. For fans of the label, it’s the next best thing to being invited to the designer’s
own home.
We spoke with three legends of Italian fashion – Armani, Rosita Missoni, and
Leonardo Ferragamo – about the appeal of designing hotels, guest-room must-haves,
and what a fashion designer brings to the world of hospitality. The designers’ frequentflyer lifestyles coupled with stiletto-high standards result in properties that are like
the best of fashion: beautiful, luxurious, and, yes, comfortable.

GIORGIO ARMANI

Giorgio Armani launched a revolution
in the 1970s when he clothed men –
and, soon after, women – in elegant,
minimalist suits that offered a
startling departure from starched,
traditional dressing. Over time,
Armani built an empire, licensing
everything from flowers and chocolates to restaurants and fragrances.
His sleek line of household goods and
furniture led to Armani Hotel Dubai, a
160-room hotel that opened in 2010 in
the world’s tallest building. Armani
Hotel Milano followed in 2011, and
plans are in the works to open additional properties. The hotels share the
designer’s famed aesthetic, featuring
dark leather, marble floors, his own
line of furnishings, and a subdued,
sexy gray and beige palette. Travellers
eager to take the label home can shop
the boutiques (there are three in
Armani Hotel Dubai alone).
Why the hotel business?
“For many years I had dreamed of
creating a total Armani lifestyle for my
customers. As I began to really

suite pick:
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understand the process of designing
interiors, I started to think about a
hotel as a perfect place to express my
idea of an Armani lifestyle. The hotel
would be a reflection of my idea of
aesthetics, luxury, service, and
hospitality: a place I would enjoy
staying at and that would make my
clients feel at home.”
How does hotel design compare with fashion design?
“I have always believed that I am
designing for someone, rather than just
for myself. I do not create clothing for
the catwalk, photo shoots, or the red
carpet, but for real people in real
situations. Designing a hotel is all about
the same things – how should the
spaces look, of course, but also how can
I make them comfortable? So, you see,
the creative step from designing
fashion to designing hotels is not so
great after all.”
Something guests will never
find in one of your hotels:
“Opulent, over-the-top, suffocating
interior design.”

Armani Signature Suite, Armani Hotel Milano

➥ Watch a video of Armani’s fall
fashion show.

The sweeping staircase in this two-floor, 203-square-metre suite evokes a high-fashion
atelier, but the private gym and cinema feel positively high roller.

Recommended dish in one
of your hotel restaurants:
“A traditional Milanese risotto, which is
superb in its simplicity.”
Go-to getaway:
“The volcanic island of Pantelleria,
just off the coast of Sicily. It is a place
of harsh beauty, which is not to everyone’s taste, but I find it a wonderful
retreat, full of a sense of wild and
untamed nature.”
Up next:
“I am working on how to open a few
more hotels and resorts.”

The man and his hotels, clockwise from top right: Armani Milano
lobby and pool, Dubai guest room and exterior, and Armani himself.
Below: Rosita Missoni and her favourite detail.

ROSITA MISSONI

Missoni is a storied Italian family dynasty founded in 1953 by
Rosita and Ottavio “Tai” Missoni. Together the couple grew
their knitwear business into one of history’s most iconic
fashion labels, bringing their children and grandchildren into
a business that has become as famous for its family as its
zigzag, geometric-print knits. By the late 1990s, Rosita had
grown tired of fashion and retired, leaving the company in the
hands of her daughter. But she soon returned (“Idle didn’t suit
me,” she says) as creative director of Missoni Home, a line of
interior accessories and furnishings. Hotel opportunities
emerged, with Hotel Missoni Edinburgh opening along the
Royal Mile shopping district in 2006, followed by another in
the Middle East, with more to come. Their interiors sport the
label’s signature colourful palette, but Rosita takes care to
consider hospitality first. “When you travel,” she says,
“nothing feels better than to be welcomed and relaxed.”
Why the hotel business?
“We started because Rezidor [Hotel Group] offered us this
chance! They thought we could bring something special to
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Hotel Missoni
Edinburgh,
outside
and in.

hotels. Missoni has this style that has become iconic, not just
the designs but our lifestyle.”
Three adjectives that describe your hotel
brand:
“Hospitable, stylish, and charming.”
How do you balance Missoni’s fun factor with
functionality?
“Everything I choose for the hotels is soft and nice, even
down to the menus in the restaurant. So it’s not a question of
impressing people with the ‘wow,’ the colour, and pattern, but
a way of welcoming them and making them feel at home.”
Favourite detail:
“The Missoni kilts the doormen wear in Edinburgh. One of
the men who worked for us at the time came to the hotel’s
opening party in a Missoni kilt. It was so good that we said we
have to have our doormen wear those.”

suite pick:
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Hotel room peeve:
“I hate heavy furniture, like when you need someone to pull
out your chair. The Hans Wegner Wishbone chairs we have
are a masterpiece of shape and comfort and lightness. I also
have them in my dining room at home in oak and black.”
What do you look for in a hotel?
“I like rooms that are fresh and clean. The first thing I
requested with our hotels is I didn’t want to have carpeting in
the bedrooms – it’s the dirtiest thing you can find.
I also love adjustable lights on the side of the bed. My
husband likes to read in bed, and so that was one of the things
I added. And, of course, it’s nice to have a mirror where you
can look at yourself from top to toe.”
Favourite places:
“I am very keen on flea markets, and London and Paris have the
best flea markets. I love New York because it’s unique and offers
so many opportunities. I would like to have a hotel there someday.”

Rosa Suite, Hotel Missoni Edinburgh

Bathed in scarlet and fuchsia and peppered with black-and-white check, this 55-squaremetre one-bedroom retreat (pictured above, bottom left) is just the room you’d imagine a
glamorous magazine editor reserving.

chairman of the Lungarno Collection.
The hotels’ intent, Leonardo says, is to
express his family’s culture of hospitality and the timeless style and elegance of
the Ferragamo brand.
Why the hotel business?
“Creativity, beauty, and substance have
always been aspects of our identity.
Fashion and hospitality have a lot in
common. This goes beyond merely
designing attractive furnishings and
providing high-standard service; it
also means creating an atmosphere.”

Leonardo
Ferragamo

Salvatore Ferragamo was so obsessed
with crafting the best possible heel, he
studied anatomy and mathematics in
order to master the perfect fit. Ninety
years later, his label’s collection of
hotels, called the Lungarno Collection,
offers as much attention to detail, with
suites as glamorous and comfortable
as his famous footwear. A standout
feature is the hotels’ appreciation of art:
The properties each feature exquisite
collections, and Florence is home to
the Museo Salvatore Ferragamo
and a boutique offering a limited
number of heritage reproductions,
such as the ruby slippers created
for Judy Garland in The Wizard of
Oz and Marilyn Monroe’s reinforced-heel stilettos. Salvatore’s
son, Leonardo Ferragamo, joined
the family business in 1973 and is

How did you choose
your hotels?
“The hotels in our collection each have
a rare location, art, and always a special
atmosphere born from the right mix of
music, service, elegance, and style. You
can even say these characteristics are
conditio sine qua non, which means these
elements are indispensable and essential
ingredients. We highly respect the culture, origin, and history of the locations
we choose.”

Other
Stylish Stays
BULgaRi HOTeLS
& ReSORTS
A century of craftsmanship extends
to contemporary
hospitality.
Since the first of its
three hotels in partnership with Ritz-Carlton
opened in Milan in 2004,
Bulgari, the 128-yearold Italian luxury-goods
house, has stood by its
straightforward philosophy: “contemporary
luxury in hospitality.”
Rare, lavish materials
accent expansive, bold
interiors that reflect

Attributes a fashion designer
brings to hotel design:
“Attention to detail and the sensitivity
of quality in the choice of material.

From top: leonardo Ferragamo,
famed footwear,
and portrait Suites.

the statement-making
graphics of Bulgari’s
line of jewellery, leather
goods, watches, and
fragrances. guest rooms
and spas feature, of
course, the brand’s signature toiletries and fragrances. Overseen until
last year by longtime
CEO francesco Trapani,
the great-grandson of
founder Sotirios Voulgaris, the brand has also
opened a lush seaside
resort in Bali and a posh
hotel in London.
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Above all, the right combination between design (aesthetics) and comfort (substance).”
Favourite hotel outside
of your brand:
“The Mandarin Oriental,
Hong Kong. This hotel has
been my point of reference for
the last 23 years. With all the
changes taking place, Mandarin Oriental remained true to
its values and stayed a global
icon of hospitality.”
Favourite spot in your
collection:
“The terrace of Hotel Lungarno’s restaurant, Borgo San
Jacopo. It is like a dining table
right on the Arno River with
views onto the Ponte Vecchio.

There, you can enjoy a casual
breakfast, business lunch, or
even a romantic dinner. [Order
the] Quartet for a light,
dignified lunch.”
Most coveted room
amenity:
“The Tuscan Soul bathroom
amenities by Salvatore
Ferragamo Parfums.”
Best way for a hotel
guest to get a Ferragamo shopping fix:
“A free visit to the Ferragamo
Museum. Guests of our
Florence suites receive a private
guided tour of the Ferragamo
Creations Santa Trinita
Boutique, as well as special
surprises for shopping there.”

From top: Hotel Lungarno’s Ponte Vecchio views, Borgo San Jacopo
restaurant, and Studio Suite Torre.

suite pick:
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Studio Suite Torre, Hotel Lungarno

Play Rapunzel in this cosy suite (pictured above, bottom) housed in the 800-year-old
Marsili Tower, featuring original medieval bricks, a sunny loft, a canopy bed, and floor-toceiling windows, the better to hang your hair from.

The Suite Life
Not all designers take on the task of styling an entire property. Some work on
a smaller scale, infusing special rooms with their fashionable aesthetic.

Claridge’s, London
 Diane von Furstenberg
Suites: The floral, jungle, and
ethnic prints from von Furstenberg’s iconic wrap dresses are
splashed across two unique
suites that feature luxurious
fabrics, carved wood furniture,
and photographs from the
designer’s own travels.

Claridge’s Diane von
Furstenberg-designed
Grand Piano Suite.

The Plaza Hotel,
New York
 Eloise Suite by Betsey
Johnson: Who better than the
perpetually youthful Johnson
to design this pink, pink, and
even more pink homage to Kay
Thompson’s beloved Plazadwelling character, Eloise?
ROUND HILL HOTEL & VILLAS,
MONTEGO BAY, JAMAICA
 Pineapple House by
Ralph Lauren: The designer’s
classic Americana style
swathes four 43-squaremetre oceanfront rooms on
the second and first floors of
this secluded house, but with
an airy, tropical twist.

The Eloise Suite at
The Plaza Hotel.

Dior à la St. Regis
New York.

The St. Regis New York

 Dior Suite: Inspired by the
House of Dior’s famed Parisian
atelier and wrapped in its
signature “whispering gray,”
this 158-square-metre suite
includes dining and living rooms.

 Tiffany Suite: Live the
posh life Holly Golightly only
dreamed of in this 158-squaremetre suite by Tiffany & Co.
accented in its trademark
blue.
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SEABOURN
THE DESTINATION IS E VERY BIT A S IMPORTANT
A S THE JOURNE Y.

To begin your journey on the World’s Best Small-Ship Cruise Line,
contact your Virtuoso travel advisor.

2012/2013 DATES

ITINERARY

DAYS FROM/TO

FARES FROM

SEABOURN PRIDE
23 Dec 2012

THAILAND & VIETNAM HOLIDAY

15 Singapore to Hong Kong

US$7,799

7 Jan 2013

VIETNAM & THAILAND

14

Hong Kong to Singapore

US$6,199

THE YACHTSMAN'S CARIBBEAN

7

St. Maarten to Bridgetown

US$2,599

CARIBBEAN YACHT HARBORS

7

Bridgetown to St. Maarten

US$2,899

SEABOURN SPIRIT
16^ Dec 2012; 13, 27 Jan;
10, 24 Feb; 10, 24 Mar 2013
6, 20 Jan; 3^, 17 Feb;
3, 17 Mar 2013

SEABOURN LEGEND
29 Nov; 10^ Dec 2012

CARIBBEAN HARBORS

11

Round-trip Ft. Lauderdale

US$3,199

21 Dec 2012

GRAND CARIBBEAN HOLIDAY

14

Round-trip Ft. Lauderdale

US$6,599

16 Jan 2013

CARIBBEAN SUNSETS

10 Ft. Lauderdale to St. Thomas

US$4,199

26^ Jan; 2, 9, 23 Feb;
2, 9, 16, 23, 30 Mar 2013

CARIBBEAN HIDEAWAYS

7

10 Nov 2012

KINGDOMS OF THE SUN

16 Athens to Dubai

US$3,599

26 Nov 2012

ARABIA & INDIAN ODYSSEY

15 Dubai to Singapore

US$3,599

11 Dec 2012

INDONESIAN ODYSSEY

10 Singapore to Bali

US$4,199

21 Dec 2012

BARRIER REEF & GOLD COAST HOLIDAY

16

US$7,499

Round-trip St. Thomas

US$2,899

SEABOURN ODYSSEY

Bali to Sydney

6 Jan 2013

AUSTRALIA & NEW ZEALAND ODYSSEY I

16 Sydney to Auckland

US$7,999

22 Jan 2013

AUSTRALIA & NEW ZEALAND ODYSSEY II

16 Auckland to Sydney

US$7,899

7 Feb 2013

AUSTRALIA & NEW ZEALAND ODYSSEY III

16 Sydney to Auckland

US$7,999

23 Feb 2013

GOLD COAST & GREAT BARRIER REEF

20 Auckland to Bali

US$9,299

SEABOURN SOJOURN
19 Dec 2012

PATAGONIAN PASSAGE HOLIDAY

16 Valparaiso to Buenos Aires

US$6,999

19 Jan; 18 Feb 2013

PATAGONIAN PASSAGE EAST

15 Valparaiso to Buenos Aires

US$7,199

4 Jan; 3 Feb 2013

PATAGONIAN PASSAGE WEST

15 Buenos Aires to Valparaiso

US$7,199

SEABOURN QUEST
7 Dec 2012

CARIBBEAN QUEST

12

Round-trip Ft. Lauderdale

US$4,399

19 Dec 2012

CARIBBEAN HOLIDAY QUEST

18

Round-trip Ft. Lauderdale

US$9,199

^Fares based on dates.

*According to the over 6,000 travel advisors of Virtuoso Travel Network, and readers of both Travel + Leisure and Condé Nast Traveler.^Fares based on this sailing date. All fares are in U.S. dollars, cruiseonly, for new bookings only, per guest, double occupancy, and subject to availability. Some suite categories may not be available. Fares are not combinable with any other offer, may vary by sailing
date, are capacity controlled, and are subject to change without notice. All savings amounts are included in fares shown. Government fees and taxes are included. Certain restrictions apply.
Call for details. Information herein is accurate at time of printing. Seabourn reserves the right to correct errors. Ships’ registry: Bahamas. ©2012 Seabourn.

SOHO

Soho street scene, and
(opposite) inside the Rem
Koolhaas-designed Prada store.
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PHOTO CREDIT TKTKTK

NAVIGATED

A curated guide to the best of a classic
New York City style destination.
BY JENNI AVINS

PHOTOGRAPHY BY
RAYMOND PATRICK
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Clockwise from
left: The MoMA
store, Kiosk, Soho
street style, and
Kirna Zabête.

Soho can
overwhelm even
the most seasoned
New York shopper.
Although crowds sometimes clog the sidewalks in front of the
Prada, Burberry, and Chanel outposts, you’re rarely more
than a block away from a cobblestoned side street, a quiet
bench, or – let’s be honest – a brilliant boutique. With a little
direction and local knowledge, weaving your way among the
stores and restaurants south of Houston Street can make for a
spectacular day – and then some.
One of the most civilised aspects of a day in Soho is that it’s
unlikely to begin much before 11 am, when many of the neighbourhood’s shops open. Start with a leisurely breakfast at
Balthazar, Keith McNally’s sprawling Spring Street bistro. It’s
popular for good reason, so you won’t regret making a reservation. In a pinch, hungry patrons can order a full breakfast at
the zinc bar or grab coffee and one of Balthazar’s homemade
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croissants, doughnuts, or tartines at its bakery next door. The
benches out front double as people-watching perches as European travellers, off-duty models, and local creative types begin
another day in the neighbourhood.
FOR THE HOME
Just across from Balthazar, the MoMA store’s downtown outpost stocks the best of the museum’s memorabilia: prints of
Mark Rothko’s Untitled colour fields and Jasper Johns’ Map,
Stefano Giovannoni-designed Alessi toasters and rainbowhued tumblers, and stacks of coffee-table tomes. There’s even
a substantial toy corner to satisfy little ones awaiting souvenirs back home.
For more in the realm of elevated everyday objects, wander
along Spring Street across Broadway and follow the pink neon
arrow up the graffiti-laden stairs to Kiosk. Here, owners Marco Romeny and Alisa Grifo display their favourite finds from
around the world with charming typewritten descriptions of
each selection. In contrast to the MoMA store, Kiosk’s assortment focuses on old-fashioned objects, ranging from nostalgic

“For great vintage shopping,
check out What Goes Around
Comes Around on West Broadway
and Patina on Broome Street. On
Grand Street, Alexander Wang’s spectacular flagship (and only store) offers
accessories and clothing for men
and women. For a real New York
City sit-down meal, try Fanelli’s
Café on Prince Street.”
– Eric Gordon, Beyond
Times Square

Clockwise from top left: Birdbath
treats, dressed to shop, Greene
Street scene, a bauble from Fragments, and a Soho serenade.

S E PT E M B E R | O CTO B E R 2 0 1 2
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People-watch
as european travellers,
off-duty models, and

Breakfast at Balthazar.
Opposite: Birdbath turns
out organic treats in the
former Vesuvio Bakery.
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local creative types
begin another
day in the neighbourhood.
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BURBERRY 131 Spring
Street; 212/925-9300
CHANEL 139 Spring Street;
212/334-0055

ERBE 196 Prince Street;
212/966-1445
FRAGMENTS 116 Prince
Street; 212/334-9588
KIOSK 95 Spring Street;
212/226-8601

BR
OA
DW
AY
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ER
ST
.

BLUE RIBBON BRASSERIE
97 Sullivan Street;
212/274-0404

COSTUME NATIONAL
150 Greene Street;
212/431-1530

Kiosk
MoMA Design Store
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Kirna Zabête

ST
.

WO
OS
TE

BR
OO
M

Burberry

BIRDBATH AT VESUVIO
160 Prince Street;
212/556-7720

DOWNTOWN DRESSING
Continue west along Spring Street and you’ll come upon artists selling handmade jewellery, hats, and paintings in front of
Soho’s signature cast-iron loft buildings. The sidewalk tables
are worth a look, but more luxurious local flair awaits just
north on Greene Street at Kirna Zabête. The airy boutique
with lilac floors is sophisticated and arty, with an insouciant
downtown edge – not unlike the rest of the neighbourhood.
Colourful printed dresses by independent New York-based
designers such as United States First Lady Michelle Obama favourites Prabal Gurung and Jason Wu hang alongside sharply
cut pieces from Rick Owens and Alaïa (many in black – this is
New York, after all). The two-story shop doesn’t stop at accessories: Structured leather bags from Givenchy and Céline line
the shelves, and Lanvin jewellery glitters in the cases.

Prada

Chanel
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Marni
Vera Wang

Fragments

SP

BALTHAZAR 80 Spring
Street; 212/965-1414

kitsch (Florida-made citrus sippers to stab into oranges) to exquisite industrial design (Norwegian steel-and-beechwood
cheese slicers). Many of the wares are functional: I know one
Soho artist who relishes wrapping his work for shipping with a
red metal Italian tape dispenser from Kiosk.

Costume National

ST
.

Blue Ribbon
Brasserie
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Bellying up
at Pegu Club
and statement
clutches at
Kirna Zabête.

PR

Balthazar

KIRNA ZABÊTE
96 Greene Street;
212/941-9656
MARC JACOBS
163 Mercer Street;
212/343-1490
MARNI
161 Mercer Street, No. 1;
212/343-3912
MoMA DESIGN STORE
81 Spring Street;
646/613-1367
ONCE UPON A TART
135 Sullivan Street;
212/387-8869
PEGU CLUB 77 W. Houston
Street; 212/473-7348
PRADA 575 Broadway;
212/334-8888
VERA WANG
158 Mercer Street;
212/382-2184

(MAP) MICHAEL NEWHOUSE/NEWHOUSE DESIGN
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A Trump’s-eye view from the
Trump SoHo and (below) one
of the hotel’s five top-floor
penthouse suites.

STAY
For a mogul’s-eye view over lower Manhattan
with purchasing power to match, check into the
391-room Trump SoHo. Guests of the gleaming
46-story tower get a shopping card that entitles
them to discounts at neighbourhood stores,
including Helmut Lang, the MoMA Design Store,
and La Perla. Beginning later this year, shoppers can fete their purchases at the Trump’s
newly opened outpost of Japanese restaurant
Koi or the new Bartelier ultralounge.

S E PT E M B E R | O CTO B E R 2 0 1 2
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From left: Kirna
Zabête, Erbe,
Blue Ribbon
Brasserie chicken, and a Pegu
Club cocktail.

For more sparkle still, head up the block to Fragments, a
Prince Street jewellery institution since the 1980s. Founder
Janet Goldman treats her store like a gallery, showcasing work
from a rotating roster of contemporary designers – and a collection that’s impressively practical. Jordan Alexander’s leather laces, pavé diamonds, and peacock pearls pair as beautifully
with jeans as they do with evening wear, and for travelling, it’s
tough to beat a pair of cherry quartz chandelier earrings for a
pop of colour.
OLD-WORLD INDULGENCE
If your energy is flagging or it’s simply time for a treat, continue west along Prince Street to Birdbath, where melted-chocolate cookies piled in the windows of the former Vesuvio Bakery
entice passersby. For more substantial sustenance, Once
Upon a Tart, just up Sullivan Street, serves delicious soups,
hearty salads, and, of course, sweet and savoury tarts.
Erbe, a 25-year-old spa on Prince Street’s quiet western
edge, offers a different sort of restorative break. Here, the facials that have hooked New York’s power publicists, actresses,
models, and even businessmen don’t rely on lasers, spinning
brushes, or harsh chemicals. Instead, facialists employ a combination of steam, massage, and Erbe’s Italian-made masques,
scrubs, and essential oils. Tell partners Carmen Miraglia and
Annie Cheong if you’re flying in the future, and they’ll share
secrets for keeping skin dewy, even on an airplane.
STAR POWER
While locally owned businesses lend Soho its neighbourhood
charm, big names cement the downtown district’s status as a
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shopping destination. The towering windows of the Rem Koolhaas-designed Prada store overlook the corner of Broadway
and Prince Street. Cross the walkway alongside the store’s
two-story “wave” into the lower level and exit on Mercer
Street. There, the smaller but equally well-stocked Marni,
Marc Jacobs, and Vera Wang stores beckon – as does Costume National on Greene Street – with dresses, coats, and
accessories fit for world travellers and New Yorkers alike.
When it’s time to call it quits – and raise a glass to your
purchases – head north to Houston Street, where the bartenders at the second-floor Pegu Club (named for a nineteenthcentury British officers’ retreat) mix classic cocktails with
fresh juices and house-made infusions. Whet your appetite
with their signature concoction of London dry gin, bitters,
lime juice, and orange curaçao, then continue with libations at
Blue Ribbon Brasserie on Sullivan Street. The menu here
reads like a road map to indulgence, with standouts such as
beef marrow and oxtail marmalade, cheese fondue with bread
from Blue Ribbon’s bakery, and crisp fried chicken – all best enjoyed with a martini. (They come in two sizes. Be warned: The
smaller one inevitably leads to seconds.) The crowd is as varied
as the menu, from couples celebrating special occasions to
neighbourhood chefs coming off their shifts, and it evolves as
the night goes on – and on, and on. Blue Ribbon stays open
until 4 am. The stores may close when the day is done, but Soho
never sleeps.

Private Home + Resort Amenities
Best of all worlds…private condo home experience
with luxury resort amenities and staff
Every Fifth Night Is

FREE

When you stay four
consecutive paid nights

The only accommodations of their kind on Maui, the exceptionally popular
Villas at The Fairmont Kea Lani in Wailea serve as a luxurious playground for
families, celebrities, dignitaries and executives alike. Each spacious two-story
2- and 3-bedroom private haven is set steps from Polo Beach and offers a full
kitchen & laundry room, a gated courtyard with plunge pool & barbeque grill,
car rental with valet parking, and breakfast for two adults per bedroom.
This promotion is applicable for travel through 20 December 2012, is subject to availability, and may not
be used in conjunction with any other offers, promotions or packages. Blackout dates may apply.
For reservations, please contact your Virtuoso travel advisor

A year in the making:
Park Hyatt Sydney’s new look.
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Achievement in Design –
Park Hyatt Sydney

AD

V ISO R TIP

“For the adventurous,
Bondi Beach’s Let’s Go Surfing is the place to learn – great
instructors and very reasonably
priced. And if you’re considering the Sydney Harbour Bridge
climb, make sure to do it at
twilight.” – Julie Danziger,
New York City

The hotel’s recent US$65 million renovation
brought many improvements, but the real
treasure is its 358-square-metre Sydney Suite
(one of three new rooftop suites), which beckons with a suite-to-parking-spot lift, cosy fireplace, and 93-square-metre balcony just a
stone’s throw away from the opera house.

WHY WE LOVE IT: New floor-to-ceiling glass doors
in the 155 guest rooms open onto private balconies
and unequalled panoramas of Circular Quay and the
Sydney Opera House.

S E PT E M B E R | O CTO B E R 2 0 1 2
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Best restaurant –
Sur Mesure, Mandarin
Oriental, Paris
Chef Thierry Marx spends half his
working hours with cooks, chemists,
and designers in his Parisian food
I SO R TI P
A DV
lab; his latest innovation is the
40-seat Sur Mesure at the 138“Ladies, the city’s best Longroom hotel, where he had his
champ store waits a block away on
the corner of Saint-Honoré and
hand in everything down to
Saint-Florentin with every shape and
personally designing the porcolour of beautiful handbags, belts,
celain tableware.
gloves, shoes … I could go on (and did).
Why we love it: Marx’s experimental

triumphs, such as soy risotto – a striking combination of soybean sprouts,
oysters, and black truffles.

The hotel’s nice-looking bellman will
even pick up your purchases!”
– Arlene Thompson-Brantley,
Dallas, Texas

White nights: Sur Mesure and
(inset) a caviar-kissed creation.

Best Bar –
£10, Montage
Beverly Hills
You’re having:
The Jimmy Mac
• 60 milliliters The Macallan
18 Years Old
• 15 milliliters Amaro Averna
• 15 milliliters Bénédictine
• 2 dashes Regan’s
Orange Bitters
Stir with ice and strain into a
highball glass with one large
ice cube. Garnish with an
orange twist.

Drinks at £10 include your
choice of four ice cube shapes.
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Why we love it: Barmen Nick
Daniels and Wahid Areso prepare
each cocktail tableside at the 201room hotel’s reservations-required
bar, which offers the sole remaining
dram of The Macallan 64 Years Old.

Most
Socially
Responsible –
Lefay Resort & Spa Lago
di Garda

VISO R TIP
AD
“For a memorable offproperty meal, head to
Ristorante La Tortuga in
Gargnano’s historic centre for
pasta with zucchini flowers
and shrimp.” – Cher Roscoe,
Melbourne, Australia

Lazing you can feel good about.

Five eco-friendly highlights of Lombardy’s graceful 90-room property:
• Renewable resources power more
than 50 percent of the Italian resort.
• Collected rainwater provides all the
irrigation for its entire 27 acres.
• Lefay produces its own organic extravirgin olive oil for use in its restaurants,
kitchen, and spa.
• The spa’s bespoke cosmetic line,
Tra Suoni e Colori, uses only natural
ingredients.
• Locally sourced furnishings include
Italian marble bathrooms, walnut
furniture, and olivewood floors.
Why we love it: From Lago di Garda’s pebbly shores,
you might mistake Lefay for just another curve in the
hillside. Every aspect is designed to be green, from its
southern exposure to the way it seamlessly blends
with the landscape.

Innovative
Guest
Experience –
Challenge the
Chef, Las Ventanas
al Paraíso
In San José del Cabo, aspiring cooks looking for a bit of
fame and an executive chef’s
critique can sign up for one
hour in Fabrice Guisset’s
kitchen. Prepare your dish,
then prepare to be judged:
Three spoons lands it a spot
on his weekly menu.

Guisset at work and (left) the
resort’s tequila and ceviche bar.

WHY WE LOVE IT: A handful of contestants have earned Guisset’s coveted
three-spoon rating at the 71-room
resort – if your dish flops, he’ll gladly
buy you a drink.

S E PT E M B E R | O CTO B E R 2 0 1 2
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For Family fun –
Four Seasons Resort
Punta Mita
Contributing writer
David
Hochman’s
9-year-old son, Sebastian, is somewhat of a kids’ program veteran (21 programs spanning
11 countries). Virtuoso Life caught up
with him in Denmark for a few thoughts
on his stay at Mexico’s 173-room Four
Seasons Resort Punta Mita.
Why we love it:

We’ll let the kids
take this one. 

Tubing, then tacos:
The plan for Punta Mita.

Most useful Spanish you picked up:
“Me llamo Sebastian.”
Kids’ club activity your friends most
envy: “Treasure hunt on the beach
and painting pottery. Plus unlimited
Wii and Guitar Hero!”
Favourite family activity there:
“The air hockey competition with
my dad.”

Your dad’s favourite part of the kids’
club: “Um …” (“Guilt-free margarita
sipping with my wife overlooking the
Pacific.” – David)
Favourite guest room amenity:
“S-E-B-A-S-T-I-A-N spelled out in
sponges on the bed when we arrived.”
One thing you didn’t like:
“A giant mosquito bite on my eye!”

Top New Spa –
The Spa My Blend
by Clarins, Le Royal
Monceau-Raffles Paris
The spa’s beauty techs use computer
facial analysis to blend your products
from 200 possible combinations. The
best part? Thanks to a two-week, takehome supply of the bespoke creams,
the pampering doesn’t end when you
leave the 149-room property.
Why we love it: Sheer serenity and Paris’ longest hotel swimming pool.
Shining bright in the
City of Light.
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Hotel of the Year –
The Beverly Hills Hotel
and Bungalows

AD

V ISO R TI P

The Pink Palace celebrates
“My favourite guest room
its 100th anniversary this
is 117, one of the Grand Deluxe
Suites: It’s about 93 square metres
year with deals and a photo
with a huge outdoor patio, large
exhibit highlighting its oldwalk-in closet, piano, and stocked
Hollywood glamour. Serbar, and stays true to the 1948 design that made it one of Sinatra’s
vice remains reassuringly
favourites.” – Adrienne Forst,
elegant, with stalwarts such
Beverly Hills, California
as lounge manager Pepe De
Anda (28 years and counting)
still greeting each guest by name.
WHY WE LOVE IT: Two new Presidential Bungalows

only enhance the star power of this 208-room institution, which was recently honoured as the city’s first
historic landmark.

Think pink for Beverly Hills.

AD

V ISO R TI P

“Ask the concierge to
arrange a private boat
tour of Lake Como’s villas,
with a stop in Bellagio and
another en route for cocktails.” – Gene Lashley,
Atlanta, Georgia

Hotelier of the Year –
Danilo Zucchetti, Villa d’Este
Group general manager
When Zucchetti
graduated from
Sw i t ze r l a n d ’s
prestigious Hotel
Institute Montreux, he never dreamed his profession would involve stacking about 3,000
jars into a 1.5 metre-high pyramid for a guest
at the 152-room Villa d’Este. “It took us two
days, and we never fully understood the reason at the time,” he says. (The guest was proposing to his future spouse, who collected
marmalade jars. It was such a success, they
later married at the hotel.) What’s the secret
weapon of a great GM? “A necessary empathy
to understand what motivates your employees
and to meet guests’ expectations.”

Why we love HIM: His tireless

commitment and calm in an industry filled with quirks.

Zucchetti at his
Lake Como landmark.
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THERE ARE AS MANY

B E AU T I F U L

STORIES

A S T H E R E A R E D RO P S I N T H E O C E A N .
B E G I N A N E W S T O RY .

The service was
impeccable —
it took our cruise
from great
to the World's
Best.

We invite you to discover some of the most fabled destinations on Earth with some of the best fares in history. Enjoy the warmth
and beauty of an Australia, New Zealand and Asia voyage. Book early to enjoy limited-time Book Now Fares in every category,
and begin a new story on the World’s Best.
• Book by 31 October, 2012, for the best available Book Now fares
• Our fares always include: complimentary gratuities, ﬁne wines, premium spirits, specialty dining from chefs like
Nobu Matsuhisa and so much more
• Most voyages start or end with an overnight port
2013
Voyage

Days

Date

Destination

Itinerary

Ship

Brochure Per Person
Fares From

3202
3203
3206
3207

12
13
16
13

17 Jan
29 Jan
7 Mar
23 Mar

Australia & N.Z.
N.Z. & Australia
Southeast Asia
China

Brisbane to Auckland
Auckland to Sydney
Singapore to Hong Kong
Hong Kong to Beijing*

Crystal Symphony
Crystal Symphony
Crystal Symphony
Crystal Symphony

Book Now Per Person
Fares From

US$13,315
US$14,255
US$18,515
US$12,490

US$3,795
US$4,775
US$7,950
US$4,870

* Includes a complimentary 3-night post-cruise Beijing inclusive program that visits the Forbidden City, Temple of Heaven and Great Wall.

Contact your Virtuoso Travel Specialist to
book your cruise aboard the World’s Best
and receive exclusive Virtuoso Voyager
Club amenities.

B E G I N A N E W S T O RY ™

Book Now Cruise-Only Fares are per person in U.S. dollars, double occupancy, for category E on Crystal Symphony, include all promotional savings, apply to new bookings only made between 1/9/2012 and 31/10/2012
and include port, security and handling charges of US$250-US$385. All offers may not be combinable with other promotions, apply to first two full-fare guests in stateroom or suite, are capacity-controlled, subject to
availability and may be withdrawn or changed at any time without notice. Individual Virtuoso Voyager Club amenities are available on select sailings. Virtuoso Voyager Club events and amenities are subject to change
without notice and may require a minimum number of participants. Amenities vary by departure date. Contact your Virtuoso Travel Specialist for more details. Guests must be booked into the Virtuoso Voyager Club
Group to be eligible for Voyager Club amenities. All fares, itineraries, programs, policies and shore excursions are subject to change. Restrictions apply. See crystalcruises.com for complete terms and conditions of all
offers. ©2012 Crystal Cruises, Inc., Ships’ registry: The Bahamas

PROMOTION

Virtuoso Life Exclusive Offers
Over-the-Top Stay in Overwater Villa
It’s hard to imagine a more idyllic spot than Gili Lankanfushi, Maldives (formerly Soneva Gili) – an
intimate coral island where jetties thread out to 45 sumptuous overwater bungalows. Enjoy the 24/7
services of a dedicated butler who will unpack/pack your luggage and arrange everything from spa
appointments to dinner reservations. Island Destinations offers you three complimentary nights
when you book a seven-night stay, a 30-minute spa treatment for two, a private sunset sailing and more.
FROM US$4,540 (approx. AU$4,345/NZ$5,613) for seven nights, double occupancy, in a Villa Suite. Virtuoso guests
also receive upgrade, if available, and complimentary breakfast and dinner for two. Offer valid until 19 December 2012.

SLS Hotel at Beverly Hills
At the crossroads of Beverly Hills and Los Angeles, just steps from the chic boutiques of Rodeo Drive,
check into the luxury SLS Hotel at Beverly Hills. A favourite celebrity haunt for its Philippe Starckdesigned rooms and The Bazaar by José Andrés, the hotel gifts Virtuoso guests with a complimentary
fourth night, a room upgrade upon arrival, if available, US$100 spa services credit and breakfast daily.
Contact your Virtuoso travel advisor for rates. Available until 3 October 2012.

Paris Pied-à-Terre
Want to feel like a privileged resident of Paris – rather than a mere visitor? Check into Hotel Esprit
Saint Germain in the heart of the famed Left Bank. As a Virtuoso VIP, you’ll be greeted with French
cheeses, fresh-baked baguettes, and wine upon arrival and lavished with attention throughout your stay.
Following days of shopping and museum-hopping, retreat to the hotel for complimentary cocktails.
Enjoy a complimentary fourth night when staying three consecutive nights. FROM EUR1,155 (approx. AU$1,365/
NZ$1,763) per room for four nights, double occupancy. Includes breakfast; complimentary mini bar in room; free Internet; and more. Available 1 November - 20 December 2012.

Complimentary Night in Beverly Hills
Treat yourself to a stylish escape at the glam Montage Beverly Hills. Take advantage of the hotel’s
Fourth Night Free offer to enjoy an extra day shopping on famed Rodeo Drive. Pamper yourself at luxe
Spa Montage. Indulge in soulful Italian cuisine at celebrity chef Scott Conant’s famed Scarpetta. And
allow time to bask in the sunshine at the rooftop pool boasting panoramic views of the Hollywood hills.
FROM US$495 (approx. AU $474/NZ$612) per room, per night. Includes daily breakfast, room upgrade at time of
booking, and a US$100 credit towards Spa Montage services. Valid until 30 Dec. 2012. Blackout dates: 22, 23, 27 &
28 Sep. and 1-3 Nov.

Complimentary Night on the California Coast
Soak up the Southern California sunshine at the luxe Montage Laguna Beach. Located in a beguiling
seaside village that is home to hundreds of local working artists, the resort boasts an impressive collection of museum-quality art along with guestrooms and suites with private ocean-view balconies. Join
locals and celebs at Spa Montage with its indoor/outdoor beachfront facilities and marine-based treatments. Then savour contemporary French cuisine with a California twist in Studio.
Fourth night free until 31 December 2012. Contact your Virtuoso travel advisor for best available room rates. Virtuoso
guests also receive a room upgrade; daily breakfast; roundtrip transfers to South Coast Plaza; and late check-out.

Peaceful Oasis in Pulsing Tokyo
Retreat from the noise and neon of Japan’s cutting-edge capital to a world of calm at the Grand Hyatt
Tokyo. Rich mahogany furnishings, Frette linens, and deep soaking tubs set the stage for a restful night’s
sleep. But first: dinner at your choice of seven acclaimed restaurants serving everything from steaks and
sushi to French and Italian fare. Nurture body and spirit at NAGOMI Spa and Fitness which offers a
granite indoor swimming pool and eight private treatment rooms.
FROM JPY33,495 (approx. AU$404/NZ$522). Virtuoso guests enjoy complimentary breakfast; waived cover fee at
Madro, the main hotel bar; and a US$100 (AU$96/NZ$124) food and beverage or spa credit.

Turquoise Seas and Emerald Isles
Silversea Cruises’ 540-guest Silver Spirit skims the turquoise seas of the South Pacific this February
on a 31-day roundtrip voyage from Los Angeles. First stop: Nuku Hiva, main isle in the emerald-green
Marquesas (the most spectacular and remote archipelago in French Polynesia), followed by Rangiroa in
the Tuamotus chain. A call at Moorea, overnights in Papeete and Bora Bora, an afternoon on Christmas
Island and a maiden call at remote Fanning Island precede visits to Hawaii’s Big Island (both Hilo and
Kona), Kauai, Oahu and Maui.
With an understated elegance, Silversea’s all-inclusive lifestyle delivers exceptional value with butler
service for every suite, pre-paid gratuities, and complimentary wines, spirits and beverages. Imagine day
after day of adventures paired with sumptuous cuisine and lavish accommodations as you float from
isle to isle.
Departs Los Angeles 1 February 2013. Oceanview fares FROM US$15,299 per person, double occupancy, including
one US$1,500 onboard spending credit per suite.

Snapshot of Istanbul & Western Turkey
Dilemma: Turkey is on your bucket list, but your holiday time is limited. Solution: Ask your Virtuoso
travel advisor to book The Best of Istanbul & Western TurkeySM. Presented by Turkey At Its Best, the
nine-day program offers an excellent introduction to this fascinating and multi-faceted country. True,
you’ll be on the go, but you’ll see all the important sights in Western Turkey, with driving time kept to a
minimum.
A four-night stay in Istanbul invites you to explore the Blue Mosque, Hippodrome Square, St. Sophia
Museum, Topkapi and Dolmabahce Palaces, and the Covered Bazaar. Spend a night in Bursa, home to
the Green Mosque, Green Mausoleum, and Silk Bazaar. Visit the Gallipoli battlefields, cemeteries, and
monuments on the European side of the Dardanelles, then cross to Asia to see Troy. Another trip highlight: the chance to walk the marble streets of ancient Ephesus and marvel at the Celsus Library and
House of the Virgin Mary.
Departs Istanbul on your choice of dates until 30 December 2012 and includes a Virtuoso exclusive free lunch amenity.
Please ask your Virtuoso Travel Advisor to have TURKEY AT ITS BEST design memorable arrangements for you in Turkey.

Retreat In Exclusivity
While nearly everyone dreams of a holiday on a tropical isle, Virtuoso travellers dare to dream on a grand
scale. Their vision: Pangkor Laut, the 300-acre, privately-owned island off the west coast of Malaysia.
There’s but one place to stay here: the luxe Pangkor Laut Resort, an exclusive enclave of villas situated
over the sea, within lush gardens with limited villas enjoying sea views, and amid the two-million-yearold rainforest.
The centrepiece of the resort: Emerald Bay, considered one of the most beautiful beaches on the planet.
Should you wish to venture out, you can hop aboard a motorised boat for a day of fishing and snorkelling, explore the neighbouring islands via luxury charter yacht, accompany the resort’s resident naturalist on a trek into the rainforest, or embark on a culinary journey with The Chef ’s Kitchen Experience.
Sybarites will adore the Spa Village , a unique retreat that extols the healing cultures of the region that are
amongst the oldest in the world. And foodies will appreciate the imaginative, ultra-fresh cuisine and
choice of seven restaurants and bars.
FROM US$253 (approx. AU$242/NZ$313) per night. Includes villa upgrade, if available; daily breakfast and one
50-minute deluxe spa treatment per person, per stay. Offer is valid until 20 December 2012.

SOUVENIR

“Make a trip to Heath’s historic
Sausalito factory [400 Gate Five
Road] to shop dinnerware and tile
seconds and take a working factory
tour on Fridays or a general tour
on the weekends.”
– Stephany Boettner,
Heath Ceramics

THE FIND: POTS OF GOLD
California style doesn’t get purer than this: stoneware clay mined from the Central Valley and crafted
into midcentury modern tableware by a team of 50 artisans. Since Edith Heath opened her Sausalito
studio in 1948, the company’s commitment to simplicity and clean design has earned its wares a place
on some of the country’s top tables, from Berkeley’s Chez Panisse to San Francisco’s Nopa – and in
the collections of museums such as MoMA and LACMA. Snap up a piece or ten from Heath’s winter
collection, inspired by the seasonal sky. Set of stoneware bud vases available at Heath retail shops and
www.heathceramics.com.
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Jeffery Cross

Heath Ceramics’ winter collection heralds another season
in classic San Francisco Bay Area design.

Helping you plan a lifetime
of extraordinary trips.

............ 2010 ..................... 2011 ..................... 2012 ..................... 2013 ..................... 2014 ............

Virtuoso
Getting you the most RETURN on LIFE.
Just as your financial advisor ensures your return on investment, your Virtuoso travel advisor ensures your
RETURN on LIFE. From weekend getaways to longer holidays, they collaborate with you on all of your
travel dreams. Because it’s not about one trip of a lifetime, it’s about a lifetime of extraordinary trips.
If you do not currently have a travel advisor, but are interested in learning more about
the advantages of being a Virtuoso traveller, please contact us today at info@virtuoso.com.au.

The world’s finest travel agencies and advisors are Virtuoso.

www.virtuoso.com.au

As always, thank you for referring your friends and family.
A Virtuoso travel advisor aims to serve all your travel needs, and then pleasantly
surprises you by going well beyond them. And, as a client of a Virtuoso travel
advisor, you are entitled to these very Virtuoso travel perks:

• Customised Holidays – Designed with you and for you
• VIP Treatment – Upgrades and amenities
• Peace of Mind – Someone to count on 24/7

If you do not currently have a travel advisor, but are interested in
speaking to one, please, contact us today at info@virtuoso.com.au.

The world’s finest travel agencies and advisors are Virtuoso.

